
Эта часть работы выложена в ознакомительных целях. Если вы хотите получить работу полностью, то
приобретите ее воспользовавшись формой заказа на странице с готовой работой:

https://stuservis.ru/statya/29952 

Тип работы: Статья

Предмет: Английский продвинутый

-

Communicative technologies in tourism and hospitality

Tourism is for many social, economic, technological, and geopolitical reasons the biggest industry in the world
today. Tourism and hospitality – are the activities based on multidimensional communication between different
actors and social groups. Rendering of services in addition to the material component always includes emotional
and communicative levels.
Communication technologies are a set of receptions, procedures of means and methods that used in the process of
communication influence by the subject of communication in order to achieve the set of goals and objectives.
Tourism and hospitality, being one of the most dynamic spheres of the economy, is a highly saturated information
area. In other words, collection, storage, processing and transmission of relevant information is the most important
and necessary condition for the successful operation of any tourist enterprise.
The success of business in tourism directly depends on the speed of transmission and exchange of information, on
its relevance, timeliness of reception, adequacy and completeness.
Balaguer and Pernías, 2013 [1], opined that the use of the telecommunication software like social media apps,
Google plus apps, Smartphone apps, travel apps has helped customers and managers of tourism industry to stay
connected at all places of the world. The hardware or the external devices like digital television, smart phones,
laptops and computers, security machines, e bill payment systems have also contributed to the reduction of time as
well as the cost of organizations and services.
According to Buhalis D. [3], information and communication technologies (ICT) are drivers for tourism industry due
to the following reasons:
 Cost: increasing efficiency; low distribution, communication, and labor costs; facilitation of flexible pricing;
minimization of the waste factor.
 Market: satisfying sophisticated demand; flexibility in time of operation; specialization and differentiation support;
providing last minute deals; accurate information (consumer protection, comparison products, destinations etc.);
support of the relationship marketing strategies for frequent flyers/guests; quick reaction to demand fluctuations;
multiple/integrated products; yield management (marketing strategy for profit maximization via overbooking, price
differentiation, or choice of short/long terms reservations); corporate intelligence; marketing research.
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