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MpeamMeT: MeXKyJibTypHasi KOMMYHUKaLmMa

MEXXKYJIbTYPHBIE OCOBEHHOCTIW BOCIMPNATUA PEKJTAMHBIX TEKCTOB

AHHOTauus: HayyHas cTaTbsa 06Ccy>xAaeT BaXKHOCTb MOHUMaHWA MEXKYJIbTYPHbIX Pa3iMyinii B BOCMIPUSTUN
pekslaMHbIX TEKCTOB B COBPEMEHHOM MUPOBOM obLiecTBe. MPOBOANTCS aHaN3, KaK KYJIbTypHble 0COBEHHOCTU
BANSIIOT Ha BOCMPUSITME PEKJTAMHbIX COOBLLIEHUIA N KaKe CTpaTernnm MoryT 6biTb UCNONb30BaHbI MapKeToJsioraMu
A5l yCNewHon aganTaunmn pekiamMmHbIX KaMNaHU K pa3HbIM KyJibTYPHbIM KOHTEKCTaM. B cTaTbe Takxe
npeacTaBieHbl NPUMepPbl U3 NPAKTUKN A8 YJYYLLEeHUs MeXKYTbTYPHOM 3 MEKTUBHOCTIN peKIaMbl.

KnioyeBble CNOBa: PeKJIaMHbIA TEKCT, KyJIbTypa, PEKJIAaMHas KOMMaHUs, MeXKybTypHble 0CObeHHOCTH,
BOCMpUATWE, aflanTauus.

CROSS-CULTURAL FEATURES OF THE PERCEPTION OF ADVERTISING TEXTS

Abstract: The scientific article discusses the importance of understanding cross-cultural differences in the
perception of advertising texts in modern world society. The analysis of how cultural characteristics affect the
perception of advertising messages and what strategies can be used by marketers to successfully adapt advertising
campaigns to different cultural contexts is carried out. The article also presents practical examples to improve the
intercultural effectiveness of advertising.

Keywords: advertising text, culture, advertising company, cross-cultural features, perception, adaptation.

Peknama - 3TO BaXKHbIil 31eMeHT coBpeMeHHoro 6usHeca, Ho ee aPPEeKTUBHOCTb CUILHO 3aBUCUT OT TOrO,
HACKOJIbKO OHa COOTBETCTBYET KYJIbTYPHbIM OXKMAAHUSAM U LLEHHOCTAM LeneBoi ayautopmm. Muposas
rnobannsauma n pasBuTUE TEXHOJIOTUIA CAeNaNv MeXXAYHapPOoAHbI PbIHOK Boslee AOCTYMHbIM, YTO TpebyeT oT
MapKEeTOJIOrOB Y4eCTb MeXKYJIbTypHble 0COBEHHOCTM MpPY CO3AaHUN U Pa3MeLLeHN peklaMHbIX TEKCTOB.

B coBpeMeHHOM MUpe, MPOHM3AHHOM rnobanm3aunen U UHTEHCMBHBIMU MEXAYHAapPOAHbIMY 06MeHaMu, pekiama
CTajla HeOTbEMJIEMOI HaCTbio KOMMEPYECKON U KYJIbTYPHOW XXN3HU. O4HaKo, HECMOTPS Ha ee LLIMPOKoe
pacnpocTpaHeHne 1 3Ha4YMTebHOe BO3AENCTBME Ha 06LLECTBO, BOMPOCH MEXKYJIbTYPHOW afanTauum u
BOCMPUATUS peKlaMHbIX TEKCTOB OCTATCS MaJsio UCCAEA0BAHHLIMU U, TEM HE MeHee, KpaHe BaXkHbIMU,
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